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['What's happening in Asia?| ~7 7 D7V LA 747 )i DHIE. Z L TAR~ “What's Happening in Asia? - The Present and Future of Asian Creative Industry”
2010.10.30(1)-31(H) CCCiAHERE AGHER Dates: 2010.10.30 (sat) - 10.31 (sun); Old Gymnasium at CCC

2010.10.30(1) Part 1 : FHEETY AL e T2 AT AINICIHRBTITDINVIATAT S — October 30 (Sat) “Asian Creative Scene in International Design Festivals”
11:00~12:00 7LE>7—a>:NgSiJuan(XL—7) 11:00-12:00 Presentation: Ng Si Juan (Malaysia)

13:00~14:00 FLE>7—3Y Daisung Kim (#[E) 13:00-14:00 Presentation: Daisung Kim (South Korea)

14:30~15:30 FLE>7—3 3> :Jackson Tan(> > HHR—)V) 14:30-15:30 Presentation: Jackson Tan (Singapore)

16:00~17:30 >3RI L Daisung Kim (&), Jackson Tan(> >/ AR—1b), 16:00-17:30 Talk Session: Daisung Kim, Jackson Tan, Ng Si Juan, Koichi Okamoto

Ng Si Juan (X L—377) (AT (HAS/ i) Moderator: Hideyuki Kume (CCC Producer)

ETL—&—AKHZ(CCCTRT 2—HT—)

2010.10.31(H) Part AT A T HB T T DIVIAT AT — October 31 (Sun) “Asian Creative Scene in Media Industry”
11:00~12:00 FL¥>F—3 5> Eric Chen(5i%) 11:00-12:00 Presentation: Eric Chen (Taiwan)

13:00~14:00 FLE>7—5>:Gino Woo/W+K Shanghai (i) 13:00-14:00 Presentation: Gino Woo/W+K Shanghai (Shanghai)
14:30~15:30 F'L¥>7— 3> Laurence Ng/IdN magazine (F#%) 14:30-15:30 Presentation: Laurence Ng/IdN Magazine (Hong Kong)
16:00~16:30 FLBYTF—ray AKIEZ (HA/H) 16:00-16:30 Presentation: Hideyuki Kume (Japan/Shizuoka)
16:30~18:00 >HRIWL:Gino Woo (1:f), Laurence Ng (). Eric Chen (&51%) 16:30-18:00 Talk Session: Gino Woo, Laurence Ng, Eric Chen
ETL—&— K2 (CCCT BT a—H—) Moderator: Hideyuki Kume (CCC Producer)
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Access to the center for creative communications (CCC)
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CCC is a 10-minute walk from JR Shizuoka Station north exit. (5 minutes by taxi.)
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Shizuoka City is only a 1 hour Shinkansen train ride from either Tokyo or Nagoya.
BsEVEbE

BRI I—42—%iEtE 42— CCC

T420-0853 #MMEXEFH4E165
tel:054-205-4750

e-mail:info@c-c-c.or.jp

website: www.c-c-c.or.jp/

l For more information on this event:

the center for creative communications (CCC)

4-16 Ote-machi, Aoi-ku; Shizuoka City 420-0853 JAPAN
tel:054-205-4750

e-mail:info@c-c-c.or.jp

website: www.c-c-c.or.jp/

About CCC

The center for creative communications (CCC) is a creative education facility which
opened in January 2008. With the keywords “Contemporary”, “Creative” and

“Communication”, CCC supports the exhibition, learning and business of contents creators in fields such as moving image and design. \ > EF . . N Ny
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Over the past 10 years the design scene 1n Asia has changed greatly. Countries have placed emphasis
on the creative industries in efforts to improve their economies and in places such as Hong Kong,
Singapore, Bangkok and Taipel large international design events are taking place. But in Shizuoka the
attitude towards design value in business and recognition of design is still rather low.

We will present seminars and an exhibition featuring top curators/creatives from Shanghai, Hong
Kong, Singapore, South Korea, Taiwan and Malaysia. What 1s happening in design scenes in other
countries? From the multiple non-Western viewpoints of Asia we can see what's happening across the
globe and give thought to how the design scene in Shizuoka can shine more brightly.
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Title: “Asia Design Conference”

Opening Reception: 2010.10.29 (fr1) 19:00-21:00; Fugetsuro

Exhibition: 2010.10.29 (fr1) - 12.11 (sat), 10:00-20:30; 1F Entrance, 2F Gallery, 3F Exhibit Rooms

Symposium: 2010.10.30 (sat) - 10.31 (sun); Old Gymnasium at CCC

Place: the center for creative communications (CCC)

Entrance: FREE

Organizer: the center for creative communications (CCC)

Co-organizers: Shizuoka City Industry-University Exchange Center (B-nest), Shizuoka Contents Valley Consortium (SCV)

Co-Sponsors: IVC Inc.,, ACIC Ltd. Co., amcrew inc., SSB Solutions Inc., Daiwa Ad Inc., Bergman Inc., Roland D.G. Corporation

Cooperation: NPO Hexaproject

Support: Shizuoka Asahi Television, Shizuoka Shimbun and Shizuoka Broadcasting System, Shizuoka Daiichi Television, Shizuoka Telecasting Co. Ltd.,
Shizuoka Chamber of Commerce and Industry, Japan Broadcasting Corporation-Shizuoka (Japanese phonetical order.)

Participating Creatives: Gino Woo (Shanghai), Laurence Ng (Hong Kong), Daisung Kim (South Korea), Eric Chen (Taiwan), Jackson Tan (Singapore),
Ng Si Juan (Malaysia), Koichi Okamoto (Japan/Shizuoka)

Moderator: Hideyuki Kume (CCC Producer)
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B Exhibition: "Asian Creative Culture"
Dates: 2010.10.29 (fri) - 12.11 (sat), 10:00-20:30; 1F Entrance, 2F Gallery, 3F Exhibit Rooms

Art, animation, game design, fashion, product & interior design and more - exhibits introducing the various aspects of creative culture in each country.

[ J1F/ Introduction of Participants
[ 12F/ ccc exhibition
[ 13F/ Expressions of creativity from Shanghai, South Korea, Taiwan, Singapore and Malaysia
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[ISingapore

“Shiok! A Gastronomy of Singapore Design”

Shiok! contextualizes the operation of the Singaporean society through creative expressions of art, design and film. This
presentation of works by Singaporean artists & designers represents a unique feature of the Singapore landscape - food.

It also aims to present our Singaporean designer’s cultural point of view on things, and how this is expressed and related
through design. As we look into the local food culture through design, we will also discover a wide range of topics amongst
which include social & cultural perspectives, traditions & beliefs, politics, identity, sustainability and art & sexuality. We
believe that through this theme, a deeper understanding can also be achieved on the way the culture of food as well as
design shapes Singapore’s identity, diversity and creativity.
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[ [Malaysia

“Insight”

“Insight” Malaysia Young Contemporary Designers Exhibition is an effort by Bigbros Workshop to bring forth and promote
Malaysian designers and their work to a worldwide audience. The project consists of two components - a book and a series
of exhibitions featuring the work of the best and finest talents who come from a broad range of disciplines including
illustration, character design, typography, new media, animation, street art, industrial design and much more. Designers will
be chosen based on their influence and prominence in the Malaysian design scene and also for their reputation for creating
art that can be considered uniquely and authentically Malaysian. The exhibit begins its tour in Shizuoka and plans are also
underway to exhibit in Shanghai and Taipei in 2011.
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[JSouth Korea

“Objects (or Things) Things Ask Humans for Reasons of Their Existence”

The existential value of objects are determined by their social and cultural backgrounds. In other words, a sign language of
objects exist within the boundary of cultural background and as a result, design signs which we are making produce very
meaningful value with aspect to the sign.

“Tt was just a thing before flower was called as flower.”

The value(sign) of objects depend on how we perceive and name objects.
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[IShanghai

“Residuum Unknown”

It is possibility. It is infinity. It is undiscovered territory. It is the man who says it cant be done. It is simulated reality. It is
eternity. It is the deep seated need to believe. It is creation. It is extra terrestrial. It is the internet. It is the art of forgetting.
It 1s a certain enigma. It is insignificance. It is the ultimate program that runs the universe. It is sustained spontaneity. It is
an element of regeneration. It is a composition of speeds and slownesses. It is black light. It is science. It is art. It is the
next 15 seconds. It is from a time before words. It 1s the vanishing point. It is the desire with no name. It is a stream of
random events. It is the alien within. It is the sure madman. It is a pattern. It is a moving city. It is the empty sky. It is
neither figurative nor abstract. It is an invented universe.
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POST: Taiwan Design in POP Culture
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[JTaiwan

“POST: Taiwan Design in Pop Culture”

Influenced by its unique geographical location and historical background, Taiwan designers have developed an original
mix-and-match trend through the unstoppable process of fusion and collision. Via the power of mass media, Taiwan's Pop
Culture Design showcases the values and diverse looks of Taiwan, and further influences the global Mandarin-speaking
market. As such, it is not just a pop trend’ but the true spirit of ‘Pop Culture Design’ that has originated from the island’s
particular lifestyle, developing various unique design aesthetics. POST: Taiwan Design in Pop Culture is curated by Eric
Chen, showcasing more than 10 leading Taiwanese graphic, digital, environment, animation and illustration designers. Here,
the Taiwan design aesthetics continue to be exhibited on a global scale.
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[the center for creative communications (CCC)

“130,000,000—6,800,000,000”

The world has seen many changes with the wave of globalization, but for past couple decades Japan has changed little.
Japan needs to realize the image it posses within the global stage. During this time the local economy has experienced a
gradual downward spiral. By bringing in the global creative and contents industries, these new industries will revitalize the
area. Business is not here, it's out there.

Here at CCC, we feel it is necessary for the people living here who want to bring in creative and contents industry to have
awareness of global standard and understanding of creative value, and to understand that the business field is not 130
million Japanese but the 6.8 bhillion people of the world. This exhibit introduces the history of our efforts and the results of
creative network building with 216 creatives from 21 countries and hopefully will be a catalyst to thinking about our
identity in order to compete in the global business field.
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B Symposium:
“What's Happening in Asia? - The Present and Future of Asian Creative Industry”
Dates: 2010.10.30 (sat) - 10.31 (sun); Old Gymnasium at CCC
What economic policies for the creative industries are there in each country? Curators from the top design events in each country will talk
about what 1s taking place as well as the latest creative directions.
Participating Creatives: Gino Woo (Shanghai), Laurence Ng (Hong Kong), Daisung Kim (South Korea), Eric Chen (Taiwan), Jackson Tan(Singapore),
Ng Si Juan (Malaysia), Koichi Okamoto (Japan/Shizuoka)
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[Malaysia

“TRIPLE XXX JOURNEY”

Based on the 3 pillars of “The Risk”, “The Task’, “The Movement’, a presentation on publishing, artist management and the direction of the Malaysian design scene.
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[ISingapore

“Shiok! Singapore”

An introduction into the ever-changing and growth of Singapore’s design scene and cultural landscape. The presentation explores the formation of national identity and visual
iconography thru design and food.
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[JShanghai

“Wieden+Kennedy Shanghai: Culture Catalyst”

W+K Shanghai is a creative communications company focused on connecting with China and the world through innovative and powerful ideas. Creative director Woog will talk
about the agency's role as culture promoter in China.
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[JHong Kong

“IdN: ISSUE !00 AND STILL GOING”

In a world where print magazines are dying a slow death, IdN celebrates with it's 100th Issue — publisher and founder Laurence Ng reveals about the mechanics of the
business; and how it evolved from a magazine to the creative engine it is today.
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[JSouth Korea

“Objects (or Things) Things Ask Humans for Reasons of Their Existence”

Art director/curator Daisung Kim will talk about his concept design—the relationship between objects and people, expressing the visual and cultural signs and design for modern
society.
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[JTaiwan

“POST: Taiwan Design in Pop Culture”

Possessing a unique geographical location and historical background, Taiwan has developed original mix-and-match trends. “POST: Taiwan Design in Pop Culture” exhibit curator
Eric Chen will present about Taiwan's Pop Culture Design and the Taiwanese design aesthetic.
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[the center for creative communications (CCC)

“130,000,000—6,800,000,000”

A presentation on the activities of CCC in it's efforts to connect internationally through design while staying local and thoughts on the place of the creative center in the digital age.

W17 T—%— PROFILE /Participant Profiles

[JGino Woo / Ll 7V TZATA4TTALIZ—T—T 4 Ak

Art Center College of Design®%574v7 744 > %3, Gino Woo(Woog) dZVIATAT Ty sa— FHAF— AARIST7— AFGAN —2—Z LT T —T A ANCH 5, B TEEN, 80EMN
DZa—LOR YTy 7BRICE B DGR EE LD DE IR Y A= L5 A TRBAD]E LT ST Z— )Vl =/ =% A 59 F LI h'D B0 — YR FEE, 2T
OISR T2 LD TH LOAARTT I 4= Va7 V2 AE B LEET T5 B IZWieden+Kennedy F#FCEi<, 754 7 > MdNike, Heineken, Google, Mori Building. Takenaka
Corporations, WHKH 5 LAB%,

[JGino Woo / Shanghai Creative Director/Artist

Graduated from the Graphic Design Department at the Art Center College of Design. Gino Woo (Woog) is a creative director, designer, typographer, illustrator and artist.
Born in Hong Kong, Woog, ak.a Gino Kung Tai Woo, grew up in the New Romantic 80's aspiring to be a D], but became a graphic painter instead. Still a closet DJ, these
days he mostly scratches with his pencil, painting with type and creating orgasmic images that draw from his heritage, identity and memory. Currently working at
Wieden+Kennedy Shanghai, his clients include Nike, Heineken, Google, Mori Building, Takenaka Corporations and W+K Tokyo Lab.
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[Laurence Ng / Hong Kong IdN Magazine Founder

The founder of Systems Design Limited has been entrenched in the graphic art industry since 1969 when he provided services such as color separations and color
correcting, catering for analog publishing methods. The flux in which the digital age of the 90s has brought upon had intrigued us to seek for a better way to operate.
Knowledgeable in the field and experimental in nature, Laurence was pioneer to utilize DTP (Desktop Publishing) technologies in a commercially viable manner. Today,
Laurence leads IdN magazine to be an international publication for creative people on a mission to amplify and unify the design community internationally.
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[Daisung Kim / South Korea Art Director

At the base of his concept design, Daisung Kim looks with an eye towards the relationship between objects and people, and to the cultural background and the signs held by
objects. As a result his designs express the relationship of the object cultural, through the many perceived signs it receives from the observer. Accomplishments include:
Korea Design Week chairman, MoMa product design, Design Week/LDT—CEO. He has art directed for the 2009 Korea Design Week, Seoul Design Olympics and many
other events and exhibitions.
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[JEric Chen / Taiwan Branding Director, Gamania Brand Center

Having successfully created countless well-known brands in Taiwan, Eric, Ping-Liang Chen’s design works have received high recognition from awards such as HKDA
Awards (Hong Kong), LIAA (UK), Golden Award from China Brand (China), Golden Award from Taiwan Design Award (Taiwan). As a curator, Eric has co-curated many
new style design exhibitions, such as Character Design Taiwan (Singapore), Taiwan Designer Product Show (Taipel, Taiwan) and Kaohsiung Design Festival (Kaohsiung,
Taiwan). Eric has also been invited by MOCA Shanghai to showcase his artworks in China. With an interdisciplinary background of creative design and strategic marketing,
Eric is specialized in expressing his unique observation of the interrelationship between pop culture and social phenomenon.
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[JJackson Tan / Singapore  Artist/Designer/Curator/Creative Director

Jackson is the co-founder of Black Design and is in-charge of the creative direction, design, content, curatorial and concept development. He has worked with international
brands such as Nike, Nokia, MTV, Daimler Chrysler, Levis and Diesel to create an expansive cross-disciplinary portfolio of creative projects that spans across art, design,
publishing, style, music, film and interactive media. In 2004, he curated and designed the landmark exhibition, 20/20. It is an ongoing showcase of Singapore’s finest design
talents. In 2007 Black premiered Utterubbish: A collection of Usel.ess Ideas at the Singapore Design Festival 2007.
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[INg Si Juan / Malaysia Bigbros Workshop Founder/Kuala Lumpur Design Week Vice-President

Ng Si Juan is a key player in the graphic design scene in Malaysia. Since graduating from design school ten years ago, he has been actively involved in all aspects of the
design world. After working at a publishing house, he started up Bigbros Workshop. Other activities include curating exhibitions, design research, publishing design books,
production and organizing events. The majority of the events are non-profit, promotional affairs, aimed at bringing about a more vibrant design scene locally. They have
successfully brought local and international designers together, enabling a platform for the exchange of expertise and ideas, as well as allowing emerging local artists the
chance to be showcased alongside established international designers.
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[Koichi Okamoto / Japan/Shizuoka Kyouei Design Founder/Product Designer/Sound Producer

Born in 1970 in Shizuoka City. Under the name “bekkou” Okamoto released the sound source work “hi light” from Dutch techno label X-trax in 1997, and has done music
work for Dutch and British labels since. Inspired by Dutch design he started product design work in 2004 and in 2006 began Kyouei Design, introducing to the world new
designs from Shizuoka. He has introduced playful products such as the Honeycomb Lamp and Baloon Lamp. Kyouei also participates in exhibitions and interior product
events around the world and has products in shops internationally including Droog, Atlanta Design Museum, London Design Museum and colette.
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[IModerator: Hideyuki Kume / Japan/Shizuoka CCC Producer (NPO Hexaproject)

NPO Hexa project was established in 2006. From the standpoint of professionals in design consultancy/management, producing and curation, Hexa project produces original
projects and is involved arts activities in and outside Japan as well as educational workshops and presentations. Active with exhibits and art events in Japan and abroad,
past activities include bringing the UK onedotzero film festival to Shizuoka (2003-2005), involvement in exhibitions/art events such as “express’” at the Shanghai Duokun
Museum of Modern Art (2005), the “Kansei - Japan Design Exhibition” at the Les Arts Decoratifs, Paris (2008), KL Design Week 2009 in Malaysia, “Armored Pine -
Azuma Makoto” Exhibit at Pola Museum Annex in Tokyo, SCV/SCVFE 2005-2008 and producing/curating for CCC (2008-present).



